
 

  

 

 

 

 

 

 
 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

Organic food and farming 
A driver for sustainable development in Scotland with learning from Denmark 

supporting local enterprise  ̧    improving food security  ̧   protecting the environment  ̧   tackling climate change 

http://www.google.co.uk/url?sa=i&rct=j&q=organic+farming+denamrk&source=images&cd=&cad=rja&docid=lBTnsMHoZibVaM&tbnid=YgJ1Jz8iqwmCDM:&ved=0CAUQjRw&url=http://www.njf.nu/site/seminarRedirect.asp?intSeminarID=461&p=1004&ei=9yH5UZGTCqqK0AXLqIDICw&bvm=bv.49967636,d.d2k&psig=AFQjCNF5yffj1nx-72K4RCPdIZIRHfo5SQ&ust=1375368044001641
http://denmarkblog.y-axis.com/wp-content/uploads/2012/03/Danish-Countryside.jpg
http://www.bestourism.com/medias/dfp/4060
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Organics booming worldwide 
 

Organic food and farming is booming around the world 

despite the economic recession. Since 2008, global and 

European sales of organics have grown by more than 

25%, with consumers spending nearly €45 billion on 

organic products worldwide in 2011.[1]  

 

The purpose of this briefing is to show how in Scotland 

we can strengthen the role of organic food and farming 

in supporting sustainable rural development using 

Denmark as a successful and comparable model.  

 

Between 2000 and 2008, UK organic sales more than 

doubled to be worth an estimated £1.84 billion, with 

Scotland accounting for around 7% of organic spending in 

the UK.[2] However, since 2008 the value of the UK 

organic market has contracted in sharp contrast to 

European and global trends.  

 

The Organic Market Report 2013 shows that European 

organic sales have increased by more than 25% since 

2008.[3] Success in continually growing the market has 

been achieved in other European countries, for example 

Denmark, by strong successive government backing for 

supporting not only organic production but also creating 

demand through investment in marketing and business 

development. 

 

Returning the home market to growth 
 

The UK market is poised to grow again, and in Scotland 

we have a firm foundation on which to build and return 

the market to sustainable growth. There are a number of 

emerging trends and opportunities for Scottish organic 

businesses to engage with including heightened 

consumer awareness of food quality and provenance in 

light of the horsemeat scandal[4], a surge in online sales[5], 

and growth in overseas demand for organic and high 

quality Scottish food.  

 

The most recent market research indicates that total 

spending on organic grocery in Scotland was valued at 

£13.4 million for the 12 weeks ending 9th June 2013, 

representing a year-on-year increase of 6.1%.[6]  

 

The Scottish Organic Action Plan[7] – an update of the first 

plan[8] published in 2011 – has been produced by the 

Scottish Government and Scottish Organic Forum to 

support on-going and new actions for the future growth 

of organic food and drink in Scotland. 
 

At the launch of the Scottish Organic Action Plan by 

Richard Lochhead - Cabinet Secretary for Rural Affairs - in 

Elgin on 25 May 2013, the Scottish Government pledged 

to continue to support the development of organic food 

and farming and ensure that the “relevant instruments” 

were included in the new Scotland Rural Development 

Programme (SRDP) 2014-2020.[9] 

 

Learning from Denmark 

 

The advent of the new SRDP and Organic Action Plan 

present a great opportunity for Scotland to strengthen 

the role of organic food and farming in promoting 

sustainable rural development, and reap the benefits 

currently being enjoyed by our European neighbours. In 

particular Denmark, which shares many socio-economic 

and environmental similarities with Scotland, provides an 

excellent model of how organic food and farming 

supports delivery of the Danish Rural Development 

Programme with multiple economic and environmental 

benefits, despite the recession. 

 

Since 2003, the consumption of organics in Denmark has 

risen steadily by more than 80%[10], and throughout the 

financial crisis revenue from organic foods in Denmark 

has grown by 18%.[11]  
 

Denmark’s appetite for organic food has not happened 

by chance. The Danish organic laws, and every significant 

environmental and rural development policy since the 

mid-1990s, have used organic food and farming as a key 

policy tool, and provided additional support for organic 

research, conversion and market development.[12] 

Significantly, the development of organic farming has 

also been used as a key driver for Denmark’s water 

quality protection[13] and green growth[14] strategies. 

 

Denmark’s success is in large part attributed to 

successive governments’ approach to organic as an 

important emerging market for the national food 

industry and a basis for more economically and 

environmentally sustainable farming. As a result, 

governments have paid attention not only to supporting 

production but also creating demand. 

 

Since the early 1990s, Denmark has invested in 

developing and supporting organic food and farming 

using interventions at every stage throughout the whole 

supply chain, from planting to plate, with funding 

through the Danish Rural Development Programme.[15] 

http://www.soilassociation.org/LinkClick.aspx?fileticket=whbpEnZUd7A%3d&tabid=1984
http://www.scottishorganicforum.co.uk/
http://www.scotland.gov.uk/Resource/Doc/917/0115995.pdf
http://www.scotsman.com/business/food-drink-and-agriculture/lochhead-talks-up-organic-production-1-2945794
http://2.naturerhverv.fvm.dk/Files/Filer/Landdistrikter/Om_landdistrikter/Publikationer/Landdistriktsprogram__revideret_15__april_2011.pdf
http://2.naturerhverv.fvm.dk/Files/Filer/Landdistrikter/Om_landdistrikter/Publikationer/Landdistriktsprogram__revideret_15__april_2011.pdf
http://www.mim.dk/NR/rdonlyres/54887891-D450-4CD7-B823-CD5B12C6867A/0/DanishAgreementonGreenGrowth_300909.pdf
http://enrd.ec.europa.eu/app_templates/filedownload.cfm?id=E3B0B649-9BA4-1ECE-1810-AF060EA75F9F
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Denmark has one of the 
highest market shares of 
organic products in the 
world, and is a global 

leader in organic food and 
farming with ambitious 

targets for future 
production and 
consumption 

The organic market in 
Denmark has expanded 
throughout the financial 
crisis and continues to do 
so, accounting for 7.8% of 

all food products 
currently sold in  

Denmark [16] 

The Danish organic  
action plan 2020 aims to 

double land that is 
managed organically to 
15%, and will focus on 
organic conversion in 

public kitchens, support 
for agriculture and the 
development of organic 

products and export 
markets [17] 

Denmark invests in 
helping public institution 

catering services to 
convert to organic. In 

Copenhagen, 75% of all 
food consumed in public 

institutions is organic. The 
target for the whole of 

Denmark is 60%  
by 2020 [20 & 21] 

"The enormous 
international interest in 

organics is something that 
organic companies in 

Denmark know how to 
exploit. It is full steam 
ahead for exports of 

Danish organic  
products" [19] 

Sales of organics among 
Danish canteens, 

restaurants and public 
institutions have doubled 
within the last three years 

and is currently worth 
€134 million [23] In 2011, Danish organic 

companies exported 
organics valued at over 
€134 million - total 

growth of 21 per cent 
since 2010 - setting a new 
record  for Danish exports 
of organics for the sixth 

year in a row [18] 

Organic farming is a key 
policy tool for Denmark’s 
water quality protection, 
pollution control, climate 
change, biodiversity and 
green growth strategies, 
reflected in the Danish 

Rural Development Plan 

More than half of Danes 
buy organics every week. 
Organic Denmark works 
to make organics an easy 

consumer choice by 
promoting the national 
Danish organic label and 
making organics widely 

available in  
supermarkets [22] 

  

Denmark: investing in organics from planting to plate 
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The Danish RDP 2007-2013 places a high priority on 

support for organic through measures and actions set out 

in both Axis 1 and Axis 2.  

 

In addition “For all axes of the programme a registration 

is expected of projects that have a positive effect on the 

environment, working environment, organic production, 

nature, utilisation of resources, animal welfare or non-

food production.” 

 

Critically, the Danish Government recognises the huge 

market role that cities and urban areas play in the 

organic food supply chain and consequently invests in 

initiatives which target consumers, retailers and public 

institution catering services including schools, nurseries 

and hospitals. These investments are supported by firm 

targets for organic land conversion and procurement of 

organic products by public institutions.  

 

The new Danish Organic Action Plan 2020 aims to double 

the land that is managed organically from 7 to 15%. To 

spearhead this growth, the government has set a target 

of 60% organic food served in public institutions by 2020. 

 

Denmark has also allocated approximately €3 million for 

organic crops breeding for the period 2012 to 2015 and 

will invest a further €15 million in organic research 

between 2013 and 2016.[24] 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Comparisons between  
Denmark and Scotland 

  

Population 5.58 million 
[25]

 5.29 million 
[26]

 

Percentage of population in urban areas 87% 
[27]

 81% 
[28]

 

GDP €236.9 billion 
[29]

 €174 billion (£150b) 
[30]

 

Net disposable income per household €18,613 
[31]

 €20,277 
[32]

 

All grocery sales  Data source not available €11,982 billion (£10,041b) 
[33]

 

Organic grocery sales - multiple retailers €724 million 
[34]

 €62.2 million (£53.4m) 
[26]

 

Percentage of retail food sales as organic  7.8% 
[38]

 0.7% 
[39]

 

Organic spend per capita  €162 
[34]

 €32 
[40]

 

Organic food service sales* €105 million 
[34]

 Data not available 

Organic export sales €134 million 
[30]

 Data not available 

Total no. of farms 40,700 
[34]

 52,543 
[31]

 

Total no. of organic farms 2,670 
[34] 

 434 
[41]

 

Average size of organic farm 50 hectares 
[42]

 ~ 388 hectares 
[43]

 

Total no. of organic hectares  177,838 hectares 
[34]

 170,000 hectares 
[44]

 

Percentage of all agricultural land 6.7% 
[34]

 3% 
[44]

 

*  Public institutions, work-place canteens, restaurants and cafes etc. 

Organic Denmark: collaborating for success 
 
 

Organic Denmark is a not-for-profit NGO, which represents 

and connects all parts of the Danish organic food sector - 

from farmers to consumers, and researchers to companies 

and supermarkets. It currently has a membership of over 

135 food companies, 900 organic farmers and 2,700 private 

members and 10,000 newsletter subscribers.[45]   

 

Organic Denmark works in partnership with the Danish 

government to oversee and implement organic policy. It 

coordinates all joint marketing of organic foods in Denmark 

including the Danish government's organic label. Organic 

Denmark has teams of specialists working with advisory 

services on organic farms, in the catering industry and in 

export promotion.  It also provides organic conversion 

checks for farmers interested in becoming an organic 

enterprise.  

 

In addition, Organic Denmark invests in PR, social marketing, 

and promotes events such as Organic Day and Organic 

Harvest. Combined, these events attracted over 250,000 

visitors to organic farms in 2012, to communicate the 

benefits and value of organic food and farming to the Danish 

public. 

 

 

Tasting Danish organics at Biofach world organic trade fair 2011 

http://issuu.com/okologidk/docs/organicdenmark_who_we_are_what_we_do_and_work_for
http://www.google.co.uk/url?sa=i&rct=j&q=danish+flag&source=images&cd=&docid=sFBcZRW67r0WMM&tbnid=hBWOGvIw5DkdBM:&ved=0CAUQjRw&url=http://www.1000flags.co.uk/denmark---dannebrog-danish-cloth-flag-575-p.asp&ei=-MODUYjgJsi_0QX4zYH4Bw&bvm=bv.45960087,d.d2k&psig=AFQjCNGv8_lXioLR2EP3zqI2Z-5HqCtJtA&ust=1367676271903939
http://www.google.co.uk/url?sa=i&rct=j&q=scottish+flag&source=images&cd=&docid=tpjXEhMkddgGdM&tbnid=_i8LWRa1OB7a3M:&ved=0CAUQjRw&url=http://media.photobucket.com/user/blagradad/media/scotland.gif.html?filters[term]=scottish flag&filters[primary]=images&ei=HWmCUbLFFuGa0AXuiICQDw&bvm=bv.45921128,d.d2k&psig=AFQjCNHqxzJfmlgomkmy24uKnmVbzWt3KQ&ust=1367587479851652
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How the Danish RDP supports organics [46] 

 

The current Danish Rural Development Plan (RDP) 2007-

2013 demonstrates how organic food and farming has 

been supported throughout the supply chain from famer 

to consumer using a variety of European Agricultural Fund 

for Rural Development (EAFRD) measures. 

 

The “organic training and market development scheme” 

promoted in the Danish RDP supports EAFRD measures 

for food quality scheme actions and vocational training 

and information actions.  

 

It is designed to be flexible in response to market and 

beneficiary needs and supports market development and 

consumer awareness activities for food producers, and 

training and educational activities for people working in 

the food sector including farming, retail and public 

catering.  

 

Training and educational activities must strengthen 

knowledge and competencies regarding organic food. 

Activities can be supported by up to 100% EU/Danish 

Government financing. Examples of supported activities 

include the following. 

 

Á Organic conversion check for farmers interested in 

converting to organic to identify practical 

considerations, market opportunities, costs, etc. and 

provide a 360 degree vision of their farm as an organic 

enterprise.[47] 

 

Á Training days and network groups for farmers 

focusing on new farm management practices - e.g. 

reducing climate change impacts and optimising 

production - and new market and product 

development opportunities.[48] 

 

Á Organic conversion projects in large public kitchens in 

towns and cities primarily focusing on staff training 

e.g. planning appetising, nutritionally balanced and 

environmentally sustainable menus within budget and 

learning more about organic food production through 

farm visits.[49] 

 

Á Peripatetic training teams for building marketing and 

product development skills in micro and small organic 

food businesses. 

 

Á Demonstration activities for new practices, 

technology, collaborative initiatives etc. which can 

cover the cost of salaries, materials, lease of 

equipment and consultancy fees. 

 

Market development and consumer awareness activities 

must provide information about the benefits of organic, 

for example protecting the environment and supporting 

high animal welfare standards, and promote the sale of 

these products.  

 

Activities are supported with up to 70% EU/Danish 

Government financing and 30% from the applicant 

organisations. Examples of supported activities include: 

 

Á Marketing initiatives which strengthen in-store 

visibility, accessibility and diversity of Danish organic 

products through close collaboration with 

supermarket chains.[50] 

Á Public engagement events such as Organic Day in April 

and Organic Harvest Market in September.[51] 

 

Á Campaigns which focus on food groups such as 

organic milk or target specific audiences e.g. families 

with young children and food buyers in cities. 

 

The Ø label: building trust  

and demand in organic 
 

Consumer confidence is an important reason for the success 

of the Danish organic sector. The Danish organic certification 

logo, introduced by the government in 1987, is known by 

98% of all Danish consumers making it one of the best 

recognised brands in Denmark.[52]  

 

Danish supermarkets have noticed that consumers are 

showing increased interest in wanting to know the origins of 

the food they buy. As a result, supermarkets are more open 

to providing shelf space for smaller producers from the local 

area, which in turn helps to boost their confidence and 

stimulate organic product development and innovation. 

 

 

 

 
 

 

There is also increasing public recognition of the Danish 

organic logo for caterers, introduced by the Danish 

Government in 2009, specifically for large scale services 

including schools and hospitals.[53]  Kitchens use one of three 

organic labels, which show the amount of raw organic 

materials used. The share is given in percentage intervals: 

30-60%, 60-90% and 90-100%. In Denmark, inspection for all 

organic certification is undertaken by state institutions.  

 

 

http://www.organicdenmark.dk/uk/about-us/about-us_we-give-organic-farmers.aspx
http://www.organicdenmark.dk/media/517529/klimastrategi-uk-web.pdf
http://en.kbhmadhus.dk/consultancy/improving-competences
http://www.organicdenmark.dk/uk/press/news-archive/danish-supermarket-chain-receives-international-award-for-focussing-on-organics.aspx
http://issuu.com/okologidk/docs/kalender_organicdenmark
http://en.fvm.dk/danish_organic_logo.aspx?ID=36903
http://en.fvm.dk/danish_organic_logo.aspx?ID=36903
http://en.fvm.dk/organic_labelling_for_catering.aspx?ID=42899
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Á Promotional events including trade fairs which bring 

Danish organic businesses and domestic and 

international buyers together.[54] 

 

The budget has varied over the lifetime of the current 

Danish RDP, however as a guide, current annual spend 

(EU/Danish Government) is:  

 

Á €5.37 million for domestic organic market promotion, 

consumer awareness and training for producers; 

Á €1.34 million for organic export promotion; 

Á €3.76 million for organic conversion in public kitchens.  

 

Replicating success in Scotland  

 

We believe the Danish success can be emulated in 

Scotland by making more creative use of the EU Rural 

Development Regulation (RDR) Articles in the new 

Scottish Rural Development (SRDP) Plan 2014-2020, and 

using other appropriate support mechanisms in 

recognition of organic food and farming’s environmental, 

social and economic benefits. [See Appendix 1: benefits 

of organic farming.] 

 

From field to landfill site, it is estimated that between 

20% and 30% of Scotland’s greenhouse gas emissions are 

a direct result of food production, transportation, 

consumption and waste.[55] Scotland also has a high food-

related ecological footprint, placing an unsustainable 

burden on the environment.[56]  

 

Aligned to this is the need to improve Scotland’s food 

security, which is a key objective of Recipe for Success. 

Add to these challenges the socio-economic imperative to 

improve Scotland’s diet-related health record, which is 

one of the worst in the developed world.[59] The last set of 

available figures estimated the cost to the NHS in 

Scotland of obesity and obesity-related illnesses to be in 

excess of £175 million in 2007/8.[60] The Scottish 

Government rightly acknowledges the key role that 

organic food and farming has to play in tackling these 

issues by:  

 

Á Supporting resilient diverse local food supply chains, 

which support local enterprise, jobs and communities; 
 

Á Reducing greenhouse gas emissions, pollution and 

waste; 
 

Á Protecting our natural assets: biodiversity, landscapes, 

soil, air and water; 
 

Á Promoting better public health and a reduction in 

health inequalities. 

However, just when the home organic market is poised to 

grow again, we are faced with the prospect of not being 

able to meet current and future demand.  

 

In Scotland, we currently consume more organic food 

than we produce. For example, there is not enough 

appropriate organic land for producing beef, carrots and 

potatoes. Demand for branded Scottish organic milk is 

already at times outstripping supply. 

 

Since 2004, the area of land registered as organic in 

Scotland has decreased by nearly 50%.[61] This trend needs 

to be reversed to bring more land back into organic 

production, and reduce the risk of having to import 

organic food from our EU neighbours.  

 

There is also a need to increase the availability and 

affordability of fresh, seasonal, local and organic food in 

our shops, and ensure sustainable procurement of food 

 

Københavns Madhus: enabling public procurement of organic  

 

Københavns Madhus (Copenhagen House of Food) is an independent, non-commercial 

foundation established by the City of Copenhagen in 2007 to improve the quality of 

meals offered by the City to its citizens and to create a healthy, happy and sustainable 

public food culture.[57] As part of Copenhagen’s vision to become an Eco-metropolis in 

2015, the City Council has set the target of 90% organic food in all public kitchens 

[currently 75%] by the end of 2015.  

 

Københavns Madhus provides training and guidance for public sector kitchen staff and 

managers in dining hall design, marketing, cooking and menu planning to achieve the 

90% organic target within existing budgets. Its ethos is to achieve this through 

ΨŎƻƴǾŜǊǎƛƻƴΩ – changing kitchen culture and ingredients – to produce appetising meals 

which are nutritionally balanced and environmentally sustainable.[58] 
 Bread making course at Københavns Madhus 

http://www.organicdenmark.dk/uk/press/news-archive/danish-organic-producers-ready-for-international-food-service.aspx
http://www.scotland.gov.uk/Resource/Doc/277394/0083288.pdf
http://en.kbhmadhus.dk/
http://en.kbhmadhus.dk/organic-conversion/organic-conversion-–-a-plan-for-the-future
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for our schools, hospitals and other public institutions by 

supporting more organic market development. Aligned to 

this is the need to encourage better eating habits and 

sustainable food choices amongst the Scottish 

population, and reduce health inequalities and the 

enormous public cost of diet-related ill health.  

 

Using our finances and resources wisely 
 

We believe that organic food and farming could be 

supported more effectively through the SRDP 2014-2020, 

and other appropriate funding mechanisms, in order to 

maximise reduced budgets and value from investment.  

The organic sector operates robust monitoring and 

evaluation systems, primarily for certification purposes, 

which can help demonstrate the impacts and outcomes of 

investment – to be a key feature of the new SRDP. In 

particular, we are keen to see greater flexibility to:  

 

Á Allow for greater prioritisation between different 

investment measures at any given time in order to 

meet current and emerging organic market needs. 

 

Á Strengthen weaker links in the organic supply chain, 

from farmer to consumer, especially on the domestic 

market side. 

 

Á Invest more in organic business and market 

development, especially in towns and cities where the 

largest consumer markets are. 

 

Á Provide training and CPD activities for people working 

across the whole food supply chain including farming, 

processing, retail and public catering. 

Support for organic production 

 

The current SRDP spend to March 2013 on organic 

conversion and maintenance was £13,083,507 – 3.86% of 

total spend on Rural Priority agri-environment and 

forestry contracts.[62] Given the proven environmental 

benefits of organic production, we would like to see this 

percentage increased, and support provided for the 

following activities. 

 

1) Support for organic production in Scotland to match 

at least the average EU level of support. Research 

published in 2012 by the Organic Research Centre, 

showed that of all the EU member states, the UK had 

the lowest average public expenditure per hectare of 

certified organic land.[63]  

 

2) Free expert on-site organic conversion check for 

famers interested in going organic, and free on-going 

advice for organic certified farmers, especially 

helpful for new entrants, young farmers and famers 

new to organic production. This would expand the 

current free telephone service provided by SRUC, 

which is funded by the Scottish Government. 

 

3) Organic farming and business opportunity options 

provided as an integral part of the Whole Farm 

Review Scheme, in recognition of organic farming’s 

significant environmental benefits. 

 

4) More investment in research and development for 

organic farming. Lack of investment in organic R&D 

in the UK is leaving us lagging behind our European 

neighbours.  

Knowledge transfer could also bring information and 

ideas to our farmers from other comparable countries 

where there is a strong research base e.g. The 

International Centre for Research in Organic Food 

Systems in Denmark.[64]   

 

Supporting R&D: expanding genetic diversity  

 

The Danish RDP funded Plant Genetic Resources scheme 

promotes the sustainable use of heritage plant varieties 

that are worthy of conservation, primarily for genetic 

diversity which is naturally adapted to local and regional 

conditions. The scheme covers cereals and certain species 

of fruits, berries and vegetables.   

 

The goal is to increase the range of genetic diversity 

available to farmers using organic production methods, 

e.g. using no pesticides, and promote greater public 

awareness of these issues. 

 

The scheme supports the cultivation, demonstration and 

dissemination of information on plant genetic resources, 

as well as testing crops for taste and their suitability for 

processing and baking e.g. different varieties of grains 

have been milled and tested at public events with baking 

and judging.  

 

http://www.icrofs.org/Pages/About_ICROFS/
http://www.icrofs.org/Pages/About_ICROFS/
http://www.icrofs.org/Pages/About_ICROFS/
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5) More training and CPD support in organic production 

and business opportunities for officers assessing 

SRDP grant applications and advisors carrying out 

Whole Farm Reviews to meet demand.[65] 

 

6) Retention of a non-competitive option similar to the 

current Land Mangers Option for Organic 

Maintenance, which has proven to be a very 

successful support mechanism with smaller organic 

enterprises famers and easy for the Scottish 

Government to administer. 

 

7) Support for necessary infrastructure including 

slaughter houses, mills and logistics to deliver 

shorter and better supply chain integration. 

The recent increase in extreme weather events, coupled 

with longer-term climate change trends, is severely 

affecting all aspects of Scottish agriculture with costly 

knock-on effects throughout the wider economy and 

society, and is predicted to have a greater impact in the 

future.  

 

Helping the Scottish farming community adapt to climate 

change must be a priority in the new SRDP, and reflect 

required actions in the forthcoming Scottish Climate 

Change Adaptation Programme.  

 

Evidence demonstrates that organic farming systems tend 

to be more resilient in terms of drought and flooding. 

More research and practical support will ensure these 

benefits are better understood and the knowledge shared 

widely across the whole of the Scottish farming 

community. 

 

Support for organic market development 

 

To complement improved support for organic production, 

we would like to see more provision for the following 

market development actions provided through the SRDP 

2014-2020, and other appropriate funding sources. 

 

1) National targets for procurement of fresh, seasonal, 

local and organic food by public catering services 

including schools and hospitals. The Scottish 

Government has produced Catering for Change, 

which sets out guidelines for sustainable 

procurement of food in the public sector including 

opportunities for specifying organic food in 

contracts.[67] 

 

2) Training for public catering service staff based on the 

Københavns Madhus ‘conversion’ model to produce 

healthy and sustainable menus within budget. 

 

3) Joint producer marketing activities to strengthen in-

store visibility, accessibility and diversity of organic 

products through closer collaboration with multiple 

retailers – which account for around 70%[68] of all 

food and drink and 70%[69] of all organic food and 

drink purchased in the UK – and the fast expanding 

independent retail sector. 

 

4) Training and mentoring for small organic enterprises 

to build business development and marketing skills 

 

The Danish Government: speeding up organic production 

 

In summer 2012 the Danish Agricultural Minister, Mette Gjerskov, launched an Action Plan for organic production towards 

2020. The plan put action behind the Danish government’s objective of doubling the Danish organic area by 2020. The 

Danish government is aiming at a green transition of Danish agriculture and considers organic production a cornerstone in 

this conversion. 

 

άWe want to speed up organic production to the benefit of both nature and drinking water. This is why I have launched an 

Action Plan that will pave the way to doubling the Danish organic area by 2020. We also need to develop more organic 

products, both for Danish consumers and for export.  

 

άtǳōƭƛŎ ƛƴǎǘƛǘǳǘƛƻƴǎ Ƴǳǎǘ ōŜ ŦǊƻƴǘ-runners in buying organic. The Danish 

Government wants kindergartens, schools and hospitals to offer organic food 

to their users. Serving organic meals in public institutions is a cornerstone in 

our Action Plan, and we are ready to support local authorities in thisέ ǎŀȅǎ 

Mette Gjerskov, who emphasizes that the conversion should also focus on 

serving healthy meals and reducing food waste.
[66]
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for success with multiple and independent retailers, 

and new markets including on-line sales and public 

catering services.  

 

5) Activities which support organic product 

development and innovation including award 

schemes and demonstrations of new practices and 

technologies e.g. The UK organic awards are run by 

the Soil Association in England. A Scottish equivalent 

would be a welcome addition to provide a higher 

profile for showcasing home grown talent. 

 

6) Social marketing campaigns tailored to Scottish 

consumers to improve awareness and understanding 

of organic food and increase domestic demand for 

Scottish organics.  

 

7) Support to capitalise on organic export opportunities 

for growing markets in the EU and further afield, in 

collaboration with Scotland Food and Drink and 

Scottish Development International. 

 

The future of organics in Scotland 
 

Other European countries, including Denmark as this 

report demonstrates, are successfully using organic food 

and farming as a key driver to deliver a multiple range of 

environmental, social and economic benefits. Many of 

these initiatives involve shifts in policies and priorities, 

and not necessarily new funding.  

 

We believe this success can be replicated here in Scotland 

and call on the Scottish Government to look at how it 

could adopt the recommendations set out in this paper 

using Denmark as a successful and comparable model. 

 

The Scottish Organic Forum’s “key objective is to 

strengthen and promote Scotland's organic food and 

drink supply chain through collaboration.” SOF will 

continue to collectively work with the members that it 

represents, the Scottish Government and wider food and 

farming community to deliver its aspirations for a thriving 

Scottish organic sector. 

 

 

This paper has been produced by Soil Association Scotland with assistance 

for Danish case studies provided by Paul Holmbeck, Director, Organic 

Denmark and Anya Hultberg, Københavns Madhus.  

 

Photos from Organic Denmark: page1 girl with cow and cattle; page 3 

researchers in field, cook, boy & cow, organic trade fair, organic veg, 

sheep, children at mealtime; page 4rade fair; page 8 harvester in field; 

page 9 organics in supermarket, organic ice lolly. Københavns Madhus: 

page 1 organic veg, cooks, organic mealtime; page 6 bread making. Hangel: 

page 3 organic spread: Nordic Association of Agricultural Scientists: page 1 

& 3 bee on clover. Bestourism: page 1 aerial view Aarhus. Y-Axis Denmark: 

page 1 Danish countryside. Danish AgriFish Agency: page 12 farmland. 

 

Økologisk Guld: promoting innovation 
 

Økologisk Guld (Organic Gold) is 

a competition which awards 

outstanding and innovative 

Danish organic products.
[71]  

The 

competition is organised by the 

union of Danish organic 

producers, the Danish 

newspaper Politiken and 

Organic Denmark.
 

 

The event is sponsored by the EU and The Danish Rural 

Development Programme through The Danish Ministry of 

Food, Agriculture and Fisheries. Participating products 

must be organic, new (launched after the previous 

Økologisk Guld) and available on the Danish market.  

Products are rated for taste, innovation, packaging and 

value for money by a panel of judges consisting of food 

professionals including chefs and food columnists.  

 

Organic Denmark advises farmers and food companies on 

food trends, helping to inspire producers to create new 

products. During the last three years, over 170 new 

organic products have been launched in Denmark.
[72]

 

 

 

Organic Denmark: increasing demand for Danish organics 
 

A unique characteristic of the development of organic sales in Denmark is close 

collaboration between Organic Denmark and Danish supermarket chains. Organic 

Denmark advises individual chains on creating tailored strategies for organic product 

assortment, sales and marketing – motivating supermarkets to be more proactive in the 

organic market and helping to double sales of organics in Denmark over the last five years. 

Organic Denmark’s foodservice team advises wholesale firms, public institution kitchens 

and private canteens on how to go organic and promotes the Danish Government organic 

certification label for catering services. Sales of organics in the Danish food service 

industry have doubled since 2010.
[70]

 

 

 

Organic display in a supermarket of the  
Scandanavian discount chain, Rema 

http://www.organicdenmark.dk/uk/organics-in-denmark/the-organic-gold-award.aspx
http://www.organicdenmark.dk/uk/organics-in-denmark/the-organic-gold-award.aspx
http://www.hansens-is.dk/index.php/historier/guld-til-solstang/
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Benefits of organic food and farming   
 

Evidence demonstrates that organic food and farming can 

deliver benefits, and contribute to targets for Scottish 

Government policies including Recipe for Success, Climate 

Change Delivery Plan, Low Carbon Economy, Biodiversity 

Strategy, Rural Diffuse Pollution Plan and Land Use Strategy.  

 

Good for Recipe for Success 

Organic certification confers legal status which assures 

consumers of a product’s traceability with high 

environmental and animal welfare standards and no GMOs, 

helping to reinforce Scotland’s reputation for quality food 

and drink. 

 

Organic food contributes to objectives 1-5 of Recipe for 

Success, and the organic sector works to deliver objectives 6 

& 7: make organic food accessible and affordable, and 

increase consumers’ awareness and understanding of its 

benefits.
[73]

 

 

1. Support the growth of our food and drink industry  

2. Build on our reputation as a land of food and drink 

3. Ensure we make healthy and sustainable choices 

4. Make our public sector an exemplar for sustainable food 

procurement  

5. Ensure our food supplies are secure and resilient to 

change  

6. Make food both available and affordable to all 

7. Ensure that our people understand more about the food 

they eat 

 

Good for employment and enterprise 

A national UK study found that organic farming provides 

around 30% more jobs per farm than equivalent non-organic 

farms, and that organic farms are more likely to have 

undergone diversification and be involved in on-farm 

processing and direct marketing and retailing, creating 

additional local jobs.
[74]  

 

Various studies also demonstrate how local and organic food 

promotes short supply chains, which help to keep spend in 

the local economy and support local employment. For 

example, a recent SROI study by nef (the new economics 

foundation) of procurement by two English county council 

school meals services showed that for every £1 spent on 

local and seasonal food, over £3 in economic, environmental 

and social value was created, mostly in the form of new jobs 

and enhanced job-security.
[75]

 

 

As well as providing employment, various studies looking at 

organic farming across Europe, show that organic enterprises 

and associated activities – such as farm open days and food 

heritage trails – help to attract visitors and spend, 

contributing to the wider rural economy. 
[76] 

 

Good for the environment 

Organic farming systems are proven to help protect 

ecosystem services and deliver substantial carbon saving, 

pollution control, water and soil quality and biodiversity 

benefits. 

 

Cutting greenhouse gas emissions 

Agriculture and related land use change is responsible for 

19% of Scotland’s GHS emissions, much of which is 

preventable.
[77]

 Organic standards prohibit the use of all 

artificial nitrogen-based fertilisers, which use large amounts 

of energy during production and transport, instead 

promoting alternative natural low carbon soil management 

techniques.
[78]

  

 

A significant proportion of Scottish agriculture’s GHG 

emissions are also associated with livestock production – 

organic promotes management systems which help reduce 

GHG emissions from livestock. Organic farms also tend to use 

less energy than non-organic farms. Consequently, GHG 

emissions attributable to organic farms are on average 

significantly less than non-organic farms.
[79] 

In addition, 

research demonstrates that organic farming has huge 

potential to lock away carbon in the soil and help combat 

climate change.
[80]

 

 

Reducing pollution and flooding 

It is estimated by SEPA that nearly half of Scotland’s water 

bodies at risk of failing to meet Water Framework Directive 

environmental objectives by 2015 are affected by diffuse 

pollution caused principally by agriculture, costing tens of 

millions of pounds in clean-up treatments.
[81]  

 

Organic farming helps to minimise soil erosion and reduce 

the risk of flooding and diffuse pollution – higher soil organic 

matter leads to better water retention and drainage, and 

reduces run-off into freshwater and marine bodies.
[82]  

At a landscape and catchment level, organic farming 

provides a powerful pollution and flood mitigation tool.
 

 

Promoting biodiversity 

Organic farming uses wildlife-friendly management 

techniques and no artificial pesticides, herbicides and 

insecticides that reduce biodiversity. Research shows that 

organic farms contain a far greater abundance and diversity 

of flora and fauna than non-organic farms. In particular, the 

greater use of clover in organic farming is good for 

pollinators including bees.
[83] 

 

 

The same research demonstrates that biodiversity benefits in 

areas with a high proportion of organic farming were higher 

than in those with a low proportion. Most notably, the 

research also shows that non-organic farms in landscapes 

with a high level of organic farming also had a higher level of 

biodiversity. 

Appendix 1 

 

Appendix 1 
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