Organic food and farming

A driver for sustainable developmenh Scotlandwith learning from Denmark

supporting local enterprise, improving food security, protecting the environment, tackling climate change
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Organics booming worldwide

Organic food and farming is booming around the world
despite the economic recession. Since 2008, global and
European sales of organics have grown by more than
25%, with consumers pe ndi n g biliereon | y
organic products worldwide in 201!

The purpose of this briefing is to show how in Scotland
we can strengthen the role of organic food and farming
in supporting sustainable rural development using
Denmark as a successfand comparable model.

Between 2000 and 2008, UK organic sales more than
doubled to be worth an estimated £1.84 billion, with

Scotland accounting for around 7% of organic spending in

the UK™® However, since 2008 the value of the UK
organic market hagontracted in sharp contrast to
European and global trends.

TheOrganic Market Repor2013 shows that European
organic sales have increased by more tharP25ince
20085 Success in continually growing the market has
been achieved in other European countriefor example
Denmark, by strong successive government backing for
supporting not only organic production but also creating
demand through investment iimarketing and business
development.

Returning the home market to growth

The UK market is poised to grow again, and in Scotland
we have a firm foundation on which to build and return
the market to sustainable growth. There are a number of

emerging trendsand opportunities for Scottish organic
businesses to engage with including heightened
consumer awareness of food quality and provenance in
light of the horsemeat scand4l, a surge in online sal&%
and growth in overseas demand for organic and high

£ [gality Scottish food.

The most recent market research indicates thiztal
spending on organic grocery in Scotland was valued at
£13.4 million for the 12 weeks ending 9thune 2013,
representing a yeaon-year increase of 6.198.

TheScottishOrganic Action Pladfl —an update ofthe first
plan® published in 2011 has been produced by the
Scottish Government and Scottish Ongia Forum to
supporton-going and new actions for the future growth
of organic food and drink in Scotland

At the launchof the Scotish Organic Action Plaby
Richard LochheadCabnet Secretary for Rural Affairsin
Elgin on 25 May 2013, the Scottish Government pledged
to continue to support the development of organic food
and farming and ensur e
were included in the new Scotland Rural Development
Programme(SRDP) 2012020

Learning from Denmark

The advat of the new SRDRINnd Organic Action Plan
present a great opportunity for Scotland to strengthen
the role of organic food and farming in promatg
sustainable rural development, and reap the benefits
currently being enjoyed by our European neighbouts.
particular Denmarkwhich shares many socieconomic
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and environmental similarities with Scotland, provides an
excellent model of how organic fadand farming

supports delivery of the Danish RurBlevelopment
Programme with multiple economic and environmental
benefits, despite the recession.

Since 2003the consumption of organics in Denmark has
risen steadily by more than 8098, andthroughout the
financial crisisevenue from organic foods in Denmark
has grown by 189"
Denmark’s appetite for
environmental and rural development policy since the
mid-1990s haveusedorganicfood andfarming as a key
policytool, and provided additional support for organic
research, conversion and market developmeht
Significantly, the development of organic farming has

organic
by chance. The Danish organic laws, and every significant

al so been used as awakeey dri ver
quality protection™ and green growtH'¥ strategies.
Denmark’”s success is in | arge

important emerging market for the national food
industry and a basis for wre economicallyand
environmentallysustainable farmingAs a result,
governments have paid attention not only to supporting
production but also creating demand.

Since the early 1990s, Denmark has invested in
developing and supporting organic food andrfaing
using interventions at every stage throughout the whole
supply chain, from planting to platewith funding

through the Danish Rural Develapent Programmé™
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Denmark: investing in organics from planting to plate

The organic market in
Denmark has expanded
throughout the financial

crisis and continues to do
so, accounting for 7.8% of
all food products
currently sold in
Denmark!6l

Denmark has one of the
highest market shares of
organic products in the
world, and is a global
leader in organic food and
farming with ambitious
targets for future
production and
consumption

Organic farming is a key

policy tool
water quality protection,
pollution control, climate
change, biodiversity and
green growth strategies,
reflected in the Danish
Rural Development Plan

The Danish organic
action plan 2020 aims to'
double land that is
managed organically to
15%, and will focus on
organic conversion in
public kitchens, support
for agriculture and the
development of organic
products and export

markets!17]

In 2011, Danish organic
companies exported
organics valued at over

€134 million- total
growth of 21 per cent
since 2010 setting a new
record for Danish exports
of organics for the sixth
year in a row!sl
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"The enormous
international interest in
organics is something that
organic companies in
Denmark know how to
exploit. It is full steam
ahead for exports of
Danish organic

products" [19]

Denmark invests in
helping public institution
catering services to
convert to organic. In
Copenhagen, 75% of all
food consumed in public
institutions is organic. The
target for the whole of
Denmark is 60%
by 2020120 &21]

buy organics every week.
Organic Denmark works
to make organics an easy
consumer choice by
promoting the national
Danish organic label and
making organics widely
available in
supermarketsg?2

Sales of organics among
Danish canteens,
restaurants and public
institutions have doubled
within the last three years
and is currently worth

€134 million 23]
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The Danish RDP 202013 places high priority on
support for organic through measures and actions set out
in both Axis 1 and Axis 2.

In addition“For all axes of the programme a registration
is expected of projects that have positive effect on the
environment, working environment, organic production,
nature, utilisation of resources, animal welfare or nen
food production’

Critically, the Danish Government recognises thege
market rolethat cities and urban areaglay in the

institution catering services including schools, nurseries
and hospitals. These investments are supported by firm
targets for organt land conversion and procurement of
organic products by public institutions.

The new Danish Organic Action Plan 2020 aims to double
the land that ismanaged organically from 7 to 26 To
spearhead this growth, the government has set a target
of 60% orgaic food served in public institutions by 2020.

Denmark haslsoallocatedapproximately€ 3  mi | | i
organic crops breeding for the period 2012 to ZDand

organic food supply chain and consequently invests in will investafurther€ 15 mi | I i on i n or gi
initiatives which target consumers, retailers and public between 2013 and 20187
Comparisons between H >.<
Denmark and Scotland . o’ N
Population 5.58million ©2° 5.29 million"®®
Percenta@ of population in urban areas 87%%" 819%*
GDP €236. 9%pi |1 € 1 Dillion (£150b)°"
Net disposable income per househol €18 ,[361 13 €20 ,[351 77
All grocery sales Data source not available €11,982 bil Pl on
Organic grocey sales- multiple retailers €724 M1 1ion €62.2 million (£53.4m526]
Percentage ofetail food sales as organi 7.8% 0.7%
Organic spend per capite €162 €321
Organic food service sales €105 dif11ion Data not available
Organic export sales €134 M1 1ion Data not available
Total no. of farms 40,7005 52,543°
Total no. of organic farms 2,67054 43444
Average size of organic farn 50 hectared*? ~ 388hectares*!
Total no. of organic hectares 177,838 lectares™” 170,000 hectare&?
Percentage ofill agricultural land 6.7%> 30514

* Public institutions, workplace canteens, restaurants and cafet.
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Organic Denmark: collaborating for success

Organic Denmarlis a notfor-profit NGO, which represents
and connectsll parts of the Danish organic food secter
from farmers to consumers, and researchers to companies
and supermarketslt currently has a membership of over
135 food companies, 900 organic farmers and 2,700 privat
membersand 10,000 newsletter subscribef&’

OrganicDenmark works in partnership with the Danish
government to oversee and implement organic policy. It
coordinates all joint marketing of organic foods in Denmark
including the Danish government's organic kelbOrganic
Denmarkhas teams of specialists working with advisory
services on organic farms, in the catering industry and in
export promotion. It also provides organic conversion
checks for farmers interested in becoming an organic
enterprise.

In addition, Organic Denmark invests in PR, social marketir
and promotes events such asr@anic Day and Organic
Harvest. ©@mbined, these eventsttracted over 250,000
visitors to organic farms in 2012, to communicate the
benefits and value of organic food andrfaing to the Danish
public.

Tasting Danish organics at Biofach world organic trade fair 2011
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reducingclimate change impactand optimising
production - and new market and product
development opportunities!*®

How the Danish RDP supports organits

The current Danish Rural Development PIERDP) 2007
2013 demonstrates how organic food and farming has
been supported throughout the supply chain from famer
to consumer using a variety of European Agricultural Fund
for Rurd Development (EAFRD) measures.

A Organic conversion projects in large public kitchens in
towns and cities primarily focusing ostaff training
e.g. planningappetising,nutritionally balanced and
environmentally sstainable menus within budget and

& & e maBAANNY Mofe akoyt pr%aBi(h{ood production through

The “organic trainiemg
farm visits?

promoted in the Danish RDP supports EAFRD measures
for food quality scheme actions and vocational irang

and information actions. A Peripatetic training teams for building marketing and

product development skills in micro and small organic

It is designed to be flexible in response to market and food businesses

beneficiary needs and supports markeevelopment and
consumer awareness activities for food producers, and
training and educational activities for people working in
the food sector including farming, retail and public
catering.

A Demonstration activities ér new practices,
technology, collaborative initiatives etc. which can
cover the cost of salaries, materials, lease of
equipment and consultancy fees

Market development and consumer awareness activities
must provide information about the benefits of manic,
for example protecting the environment and supporting
high animal welfare standards, and promote the sale of
these products.

Training and educational activitieswust strengthen
knowledge and competenciesegarding organic food.
Activities can be supported by up to 100% EU/Danish
Government financing. Examples of supported activities
includethe following.

A Organicconversion checfor farmers interested in
converting to organic to identify practical
considerations, market opportunities, costs, etc. and
provide a 360 degree vision of their farm as an organic
enterprise*’

Activities are supported with up to 70% EU/Danish
Government financing and 30% from the applicant
organisations. Examplesf supported activitiesinclude:

A Marketing initiatives which strengthen irstore
visibility, accessibility and diversity of Danish organic
products through close collaboration with
supermarket chaing™

A Training days and network groups for farers
focusing on new farm management practices.g.
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Public engagement events such @sganic Dayn April
and Organic Harvest Markéh September®”

Campaigns which focus on food groups such as
organic milk or target specific audiences e.g. families
with young children and food buyers in cities

¥ Stats-
@ kontrolleret
okologisk

Consumer confidence is an important rean for the success
of the Danish organic sectoihe Danishorganic certification
logo, introduced by the government in 1987, is known by
98% of alDanishconsumers making it one of thedst
recognised brands in Denmaf®

Thedlabel: building trust
and demand in organic

Danish supermarkets have noticed that consumers are
showing increased interest in wanting to know the origins o
the food they buy. As a result, supermarkets are more oper
to providing shelf space for smaller producsefrom the local
area, which in turn helps to boost their confidence and
stimulate organic product development and innovation.

IS 111

30.80% ekologi  60-90% skologi 90-100% okologi

There is also increasing public recognition of the Danish
organic logo for caterersintroduced by the Danish
Government in 2009, specifically for large scale services
including schools and hospital¥? Kitchens use one of three
organic labels, which show the amount of raw organic
materials usedThe share is given in percentage intervals:
30-60%, 6090% and 96L00%.In Denmark, inspection foall
organic certification is undertaken by state institutions.
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A Promotional events includingrade fairswhich bring
Danish organic businesses and domestic and
international buyers together®”

The budget has varied over the lifetime of the current
Danish RDP, however asguide, current annual spend
(EU/Danish Government) is:

A€5.37 million for domest.i
consumer awarerss and training for producers

A €1. 34 ariorbanic export gromotion

A€3.76 million for orgemic

Replicating success in Scotland

We believethe Danishsuccess can be emulated in i
Scotland by making more creative use of the EU Rural
Development RegulatiofRDRArticles in thenew
Scottish Rural Development(SRDPPIan20142020,and
usingother appropriate support mechanismsn
recognitonofor gani c food and
social and economic benefitsSee Appendix 1benefits
of organic farming}

far

From field to landfill site, it isestimatedthat between A
20% and 30% of Scotl and’ s
a direct result of food production, transportation, ;

consumption and wasté>® Scotlandalsohas a high food A
related ecological dotprint, placing an usustainable

burden on the enviroment.*® A
Aligned to this is the need
security,which isa key objectiveof Recipe for Success A

Add to these challenges thsocioeconomicimperative to
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Bread making course égbenhavnladhus

mpr ove
one of the worst in the developed worlé” The last set of
available figures estimatedhe cost to theNHSIin
Scotland of obesity and obesitselated illnesses to be in
excess of £175 million in 2007/ The Scottish
epvergmest rightlyagknewieggasdhg key role that
organic food and farming has to play in tackling these
issues by:

Kgbenhavns Madhus: enablingublic procurement of organic

Kgbenhavndvadhus(Copenhagen House of Food)as independent, norcommercial
foundation established by the City of Copenhagen in 2007 to improve the quality of
meals offered by the City to its citizens and to create a healthy, happy and souahde
public food culture®”As part of Copenhage nmhegopali§irs i
2015, the City Council has set the target of 90% organic food in all public kitchens
[currently 75%] by the end of 2015.

Kgbenhavnsviadhus provides training anduidance for public sector kitchen staff and
managers in dining hall design, marketing, cooking and menu planning to achieve tt
90% organic target within existing budgets. Its ethos is to achieve this through

WO 2 y @ S bhEngiggykiehen culture and ingredientsto produce appetising meals
which are nutritionally balanced and environmentally sustainabfé.

S ¢ -vetatedaheatth resorddwhieht is However, pstwhenthe homeorganic market is poised to
grow again, we are faced with the prospeof not being

able to meetcurrent and futuredemand.

In Scotland, we currently consume more organic food
than we produce. For example, there is not enough
appropriate organic land for producing beef, carrots and
potatoes. Demand for branded Scottishrganic milk is
already at times outstripping supply.
Supporingresilientdiverselocal food supply chains

gr wh@mquppwt@@le@egpgse,éoh$iargd§qmungiesa r Sénce 208, the area of land registered as organic in

Scotland has decreased mearly 5% This trendneeds
to bereversed to bring more landbackinto organic
production, and reduce the risk of hang to import
organic foodfrom our EU neighbours.

Reducinggreenhouse gas emissiongollution and
waste;

Protecting our natural assets: biodiversity, landscapes,

soil, air and water;
to i mprove Scot |l

Promoting betterpublic healthand a reduction in
health inequalities

f o oTdhere isalsoaneed o increase the availability and
affordability of fresh, seasonal, local and organic food in
our shops,and ensure sustainable procurement of food

and’ s
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for our schools, hospita and otler public institutions by
supporting moreorganicmarket development.Aligned to
this is the need teencouragebetter eating habitsand
sustainable food choiceamongst the Sctiish
population, and reducehealth inequalities andhe
enormouspublic costof diet-related ill health

Using ourfinances andesources wisely

We believe that organic food and farming could be
supported more effectively througlthe SRDP 2012020,
and other appropriate funding mechanisms, in order to
maximise reduced budgets anéalue from investment.

The organic sector operates robust monitoring and
evaluation systems, primarily for certification purposes,
which can help demonstrate the impacts and outcomes of
investment—to be a key feature of the new SRDIR.
particular, weare keen to see greateftexibility to:

A Allow for greater prioritisation between different
investmentmeasuresat any given time in order to

meet current and emergingrganicmarket needs.

Strengthen weaker links in the organic supply chain,
from farmerto consumer especially on thedomestic
market side.

Invest more inorganicbusiness and market
development,especially in towns and cities where the
largestconsumermarkets are

Provide training and CPD activities for people working
across the wholedod supply chain including farming,
processing, retail and public catering.

Support for organic production

The current SRDP spend to March 2013 on organic
conversion and maintenance wagl3,083,507 3.86% of
total spend on Rural Priority agenvironmentand
forestry contracts'®? Given the proven environmental
benefits of organic production, we would like to see this
percentage increased, and support provided for the
following activities.

1) Support for organicproduction in Scotland to match

at least theaverage EU level of supporiResearch
published in 2012 by the Organic Research Centre,
showed that of all the EU member states, the UK had
the lowest average public expenditure per hectare of
certified organicland.’®®

2) Free experon-site organic conersion check for
famers interested in going organjandfree orrgoing
advice for organic certified farmergspecially
helpful for new entrants young farmersand famers
new to organic productionThis wouldexpandthe
current free telephone service proded by SRUC,
which is funded by the Scottish Government.

3) Organic farming and business opportunity options
provided as an integral part of the Whole Farm
Review Schemen recognition of organic fani n g’

"

significant environmental benefits.
4) More investmert in research and development for
organic farmingLack of investment in organic R&D
in the UK is leaving us lagging behind our European
neighbours.
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Knowledge transfer could also bring information and
ideas to our farmers from other comparable countries
where there is a strong research base elde
International Centre for Research in Organic Food
Systemsn Denmark®”

Supporting R&D: expanding genetic diversit

TheDanish RDP fundeRlant Genetic Resourcesheme
promotes the sustainable use of heritage plant varieties
that are worthy of conservation, primarily for genetic
diversity which is naturally adapted to lodand regional
conditions. Theschemecovers cereals and certain specie
of fruits, berries and vegetables.

The goal is to increase the range of genetic diversity
available to farmers usingrganicproduction methods,
e.g. using no pesticides, and prortegreater public
awareness of these issues.

The scheme supports the cultivation, demonstration and
dissemination of information on plant genetic resources,
as well as testing crops for taste and their suitability for
processing and baking.g. differentvarieties of grains
have been milled and tested at public events with baking
and judging.

’vr
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5) More training and CPBupportin organic production The recent increase in extreme weather events, coupled  benefits are better understood and the knowledge shared

and business opportuniesfor officers assessing with longer-term climate change trends, is severely widely acrossthe whole of the Scottishfarming
SRDP grant applications and advisors carrying out affectingall aspects of Scottish agriculture with costly community.
Whole Farm Reviews to meet deman@! knock-on effects throughout the wider economy and
society, and is predicted to have agnter impact inthe Suppat for organic market development
6) Retention of a noncompetitive option similar tothe future.
current Land Mangers Option for Organic To complemenimproved support fororganic production,
Maintenance,which has proven to be a very Helping the Scottish farming community adapt to climate  we would like to seemore provisionfor the following
suaessful support mechanism witemaller organic change must be a priority in the new SRDP, and reflect market developmentactionsprovided throughthe SRDP
enterprisesfamers andeasy for theScottish required actions in the forthcoming Scottish Climate 20142020, and otherappropriate funding sources
Governmentto administer. Change Adaptation Programme
1) National targets for procurement of fresh, seasonal,
7) Support for necessary infrastructurmcluding Evidencedemonstrates that @ganic farming systems tend local and organic food by public catering services
slaughter houses, mills and logistics to deliver to be more resilient in terms of drought and flooding. including schools and hospitals. The Scottish
shorter and better supply chain integrati. More research and practical suppowtill ensure these Government has produce@atering for Change

which sets out guidelines for sustainable
procurement of food in thepublic sector including

The DanistGovernment: speding up organic production Opport“”iggs for specifying organic food in
contracts.

In summer 2012 the Danishghicultural Minister, Mette Gjerskov, launched an Action Plan for organic protion towards

2020. The plan put action behind the Danish gover nmen 2) Training for public catering service staff based on the
Danish government is aiming at a green transition of Danish agriculture and considers organic production a cornerstone Kgbenhavnsviadhus' ¢ o n v e r s itogpmeducemo d e |
this conversion. healthy and sustainable menus within budget.

A6We want to speed up organic production to the benefit of both nature and drinking water. This is why | have launched . 3) Joint producer markting activities to strengthen in

Action Plan that will pave the way to doubling the Danish organic area by 2020. We also need to develop more organic store visibility, accessibility and diversity of organic
products, both for [@nish consumers and for export. — products through closer collaboration with multiple

) retailers—which account for around 708 of all
food and drink and 8%4°? of all organic food ad
drink purchased in the UK-and the fast expandig
independent retail sector.

Gt dzof A O Ay &l A (-deinar@iykBuyinyg degadic. ThE DamighR v (
Government wants kindergartens, schools and hospitals to offer organic fod
to their users. Serving organic meals in public instituts is a cornerstone in
our Action Plan, and we are ready taigport local authorities in this  a | & l
Mette Gjerskov, who emphasizes that the conversion should also focus on [

i i 6 4) Trainingand mentoringfor small organic enterprises
serving healthymeals and reducing food wast€®

to build business development and marketing skills
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for success with multiple and independent retailers
and new markets including otine sales and public
catering services.
5) Activities which support organic product
development and innovatiorincluding award
schemes and demonstrations of new practices and
technologies e.g. The UK organic awards are run by
the Soil Association in Englané Scottish equivalent
would be a welcome addition to provide a higher
profile for showcasing home grown talent
6) Social marketing campaigns tailored to Scottish
consumers to improve awareness and understanding
of organic foodand increase domestic demarfor
Scottish organics.
7) Support to capitalise on organic export opportunities
for growing markets in the EU and further afielth
collaboration with Scotland Food and Drink and
Scdtish Development International.

Organic

Scandanavian discount chain, Rema

Denmar k'’ s
and private canteens on how to go orgarénd promotes the Danish Government organic
0 : \ certification label for catering serviceSales of organics in thBanish food service

Organic (;isplay ina supermafket of the indUStry have doubled since 201[6{]

The future oforganicsin Scotland

Other European countries, including Denmaris ¢his
report demonstrates, are successfully usingganic food
and farming as a key driver to deliverraultiple range of
environmental, social and economic benefits. Many of
these initiatives involve shifts inpolicies and priorities,
and not necessarily new funding.

We believe this success can be replicated here in Scotland
and call on the Scottish Government to look at how it
could adopt the recommendations set out in this paper
using Denmark as a successéuld comparable model.

The Scotti sh “KeyadpjectiveistoFor um
strengthen and promote Scotland's organic food and

drink supply chain through collaboratiori. SOF will

continue tocollectivelywork with the members that it
represents the Scottiti Governmentand wider food and
farming communityto deliver its aspirations for a thriving
Scottish organic sector.

Organic Denmarkincreasing demand for Danisbrganics

A unique characteristiof the development of organic sales in Denmark is close
collaboration between Organic Denmark and Danish supermarket chains. Organic
Denmark advises individual chains on creating tailored strategies for organic product
assortment, sales and marketingmotivating supermarkets to be more proactive in the
organic market and helping to double sales of orgasiio Denmarlover the last five years.

foodservice team advi

Organic bod and farming: a driver for sustainable developmentScotlandwith learning from Denmark

@kologisk Guldpromoting innovation

@kologiskGuld (Organic Gold) is
acompetition which awards
outstanding and innovative
Danish organic productg.l] The
competition is organised by the
union of Danish organic
producers, the Danish
newspaperPolitikenand
Organic Denmark.

g/

»

The event is sponsored by the EU and The DanistaRu
Development Programme through The Danish Ministry ¢
Food, Agriculture and Fisheries. Participating products
must be organic, new (launched after the previous
Dkologisk Guljland available on the Danish market.
Products are rated for taste, innovatigrpackaging and
value for money by a panel of judges consisting of food
professionals including chefs and food columnists.

Organic Denmark advises farmers@food companies on
food trends, helping to inspire producers to create new
products. During thdast three years, ovefl70 new
organicproductshave been launched in Denmafi

This paper has been produced by Soil Association Scotland with assistance
for Danish case studies provided by Paul Holmbeck, Directgan@r
Denmark and Anya Hultberijgbenhavn#ladhus.
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http://www.organicdenmark.dk/uk/organics-in-denmark/the-organic-gold-award.aspx
http://www.organicdenmark.dk/uk/organics-in-denmark/the-organic-gold-award.aspx
http://www.hansens-is.dk/index.php/historier/guld-til-solstang/

Appendix 1

Benefits of organic food and farming processing and direct marketing and retailing, creating GHGemissiondrom livestock. Organic farms also tend to use

additional local jobs[.”] less energy than norganic farms. Consequily, GHG
emissions attributable to organic farms are on average

Various studies also demonstrate how local and organic food significantly less than nomrganic farm<’ In addition,

promotes short supply chains, which help tekp spend in research demonstrates that organic farming has huge

the local economy and support local employment. For potential to lock away carbon in the soil and help combat

example, a recent SROI study by nef (the new economics climate changéf.’ol

foundation) of procurement by two English county council

Evidence demonstrates that organic food and farming can
deliver benefits, and contribute to tagets for Scottish
Government policies including Recipe for Success, Climate
Change Delivery Plahow Carbon EconomyBiodiversity
Strategy,Rural Diffuse Pollution Plan and Land Use Strategy.

Good forRecipe for Success

school meals services showed that for every £1 spent on Reducing pollution and flooding
Organic certification confers leg status which assures local and seasonal foadbver £3in economic, environmental |t i s esti mated by SEPA that nea
consumers of a product’s 1t agygsocialvaluewas created, mostly in the form of new jobs bodies at risk of failing to meeWater Framework Directive
environmental and animal welfare standards and no GMOS,  anq enhanced joksecurity ™ environmental objectives by 2015 are affected by diffuse
helping to reinforce Scotlan f pollution caused principally by agriculture osting tens of
and drink. As well as providing employment, various studies looking at  millions of pounds in cleasup treatments!®"
organic farming across Europe, show that organic enterprises
Organic food contributes to objectives-3 of Recipe for and associated activities-such as farm open days and food  Organic farming helps to minimise soil erosion and reduce
Successand the organic sector works to deliver objectives 6 eritage trails—help to attract visitors and spend, the risk of flooding and diffuse pollutior- higher soil organic
f?‘ 7: make organic food accessible and affordable, and contributing to the wider rural economy!’® matter leads to better water retention and drainage, and
bner [Ye?’]a se consumers’ awarenes ' reduces ruroff into freshwater and marine bodie&€?
benefits. Good for the environment At a landscape and catchment level, organic farming
Organic farming systems are proven to help protect provides a powerful pollution and flood mitigation tool.
1. Support the growth of our food and drink industry ecosystem services ancetiver substantial carbon saving,
2. Build on our repuation as a land of food and drink pollution control, water and soil quality and biodiversity Promoting biodiversity
3. Ensure we make healthy and sustainable choices benefits. Organicfarming uses wildlifefriendly management
4. Make our public sector an exemplar for sustainable food techniques and no artificiapesticides, herbicides and
procurement Cutting greenhouse gas emissions insecticides that reduce biodiversity. Research shows that
5. Ensure our food supplies are secure and resilient to Agriculture and related land use change is responsible for ~ organic farms contain a far greater abundance and diversity
change 19% of Scotland’s GHS emi s s i offloraandfaunathan nororganic farmsin particular, the
6. Make food both available and affordable to kl preventable.’” Organic standards prohibit the use of all greater use of clover in organic farming is gofmt
7. Ensure that our people understand more about the food  artificial nitrogen-based fertilisers, which use large amounts  pollinators including beed™
they eat of energy during production and transport, instead
promoting alternative natural low carbon soil management The same research demonstrates that biodiversity benefits in
Good for employment and enterprise techniques!™ areas with a high proportion of organic farming were higher
A national UK study found that organic farming provides than in those with a low proportion. Most notably, the
around 30% more jobs per farm than equivalent namganic Asignificantpp por ti on of Scotti sh eresearchalsoshows that nearganic farns in landscapes
farms, and that organic farms are morekély to have emissions are also associated with livestock productien with a high level of organic farming also had a higher level of
undergone diversification and be involved in eiarm organic promotes management systems which help reduce  biodiversity.
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